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Al Restaurant Guide

How Al changes how you interact with your guests

The Rise of Al Assistants in Restaurant Search

A recent survey shows that 1 in 5 US consumers use Al apps like ChatGPT to look for
information about a bar or restaurant?.

Have you noticed how people are starting to use ChatGPT for recommendations instead of
typing into Google? Search is undergoing a major shift: customers are letting Al do the heavy
lifting of finding what they need. Rather than scrolling through pages of blue links, a diner can
now say, “Find me the best ltalian restaurant nearby with outdoor seating” and get an answer
with one or two specific restaurants from an Al assistant. Al assistants are becoming the
new search engines for restaurant discovery.

Where can | get authentic Italian food with gluten-free options
in downtown?"

« Bella Vista Trattoria

Authentic Itallan culsine « Downtown « $$

J Arrabbiata Pasta (Gluten-Free)

Spicy tomato sauce with garlic and red peppers - $18

“% Spicy Margherita Pizza (Gluten-Free Crust)

n mozzarella, basll, and spicy marinara - $22

Why Good Google Results Aren’t Enough Anymore

In the past, if your restaurant had top rankings on Google or glowing Yelp reviews you could
feel confident customers would find you. Today, although helpful, it’s no longer a guarantee
diners will see your restaurant. Al-driven search often bypasses traditional listings. Instead of
presenting a list of dozens of websites, an Al assistant might mention only one or two options
in its answer. If your restaurant isn’t one of those options, you’re effectively invisible to guests.

Why does this happen? Al assistants gather information differently than a human browsing
search results. They summarize content from across the web instead of just indexing it. If your
online information is thin or unclear, the Al might skip over it. If the only thing the Al finds about
your restaurant is one famous dish or a few random comments, that’s all it will mention.

To stand out in Al recommendations, you need more than keywords and good reviews. You
need an Al readable menu with prices and tags, clear hours and location, real time
availability, and direct instructions on how to make reservations or place an order that Al
tools can rely on.

1 https://reputation.com/resources/reports-research/ai-and-the-economy-are-rewriting-the-rules-of-u-s-hospitality/
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Winning Back the Customer Relationship

On the plus side, Al assistants give restaurants the opportunity to recover the direct
relationship with guests that was lost to middlemen like OpenTable, Resy, or delivery
apps. For years, these platforms have been helpful for bringing you customers, but they also
stand between you and your diners. They often own the customer’s contact info, control the
reservation process, and charge hefty commissions.

Al can change this dynamic. An Al assistant can act on behalf of the customer to find and even
book a restaurant without going through an aggregator if it has the right access. Imagine a
scenario where a person says, “Book me a table for two at Luigi’s Pizza at 7 PM tomorrow.” If
Luigi’s Pizza has a booking tool that speaks a standard language any Al assistant can
use, the guest’s assistant of choice can book directly with the restaurant. No third party
in the middle, no extra commission.

As a restaurant owner, you want to leverage Al to remove unnecessary middlemen where
possible. By making your information both accessible and actionable by any Al assistant,
you increase the chances that guests can connect directly with you.

Embracing the Al Opportunity

Just as online search and social media became critical to marketing over the past decade, Al is
becoming the next essential channel. Those who adapt early will have an edge in visibility and
customer connection. In this new landscape, it’s not just about who has the biggest ad
budget or the prime real estate on a booking app; it’s about who has the most relevant,
trustworthy information available to the Al.

Here are some actionable steps to make your restaurant Al-ready:

1. Create a single source of truth: Keep one always-up-to-date version of your menu,
prices, hours, and contact info in a system you control, not just scattered PDFs, images,
and old post

2. Publish Al-friendly menu data: Make your menu machine readable, with clear fields for
dish names, prices, ingredients, and dietary tags (vegan, gluten free, contains nuts), so Al
can answer detailed guest questions accurately.

3. Manage your online reviews: Reviews are not just for human eyes anymore. As Tomer
Tagrin, CEO of Yotpo, put it: “No human will ever read through thousands of reviews, but
an Al will.”

4. Connect your data directly to Al assistants: Go beyond being discoverable: give Al a way
to use your live data to answer questions, make reservations or place takeout orders
without an aggregator.

Synvya gives you the tools to put these steps into practice. Start your 2 weeks free trial
and become the Al’s go-to choice.

Start free trial
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